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These Branding Guidelines have been established to ensure proper usage
and placement of MinIO's corporate and product brand elements.
 
It is important to follow these guidelines to ensure that the brand is being 
represented in an appropriate and consistent fashion. 
Have questions? Contact hello@min.io. 



Corporate
logo
The MinIO logo is a wordmark crafted with 

geometric simplicity. It conveys our spirit of

and a lighter weight

The preferred version of the logo is Fresh 
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Fresh Raspberry (Preferred) 



Clear space
and minimum
size
Clear space is the area around our logo

graphic elements. By leaving space 

out on a page layout. The minimum required

clear space is a distance equal to the 

height of the "I" surrounding each side of

the logo.

that the logo appear larger than the 
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Logo
misuses

these and other misuses of the logotype.
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Do not lock-up together the MinIO Stork and logo



Logo
alignment
The following guidelines will help position

the MinIO logo in a lineup with partner

with a distance equal to at least two

"I" lengths.

or edge of an enclosure) and that 

edge lands very close to the MinIO 
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Mascot

minimal stroke.

Use our stork mascot in our primary 

white logo - whichever provides
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Fresh Raspberry

MinIO Stork
MinIO employes a secondary mark,

a stork, on collateral and merchandise. 

This mascot is rendered as a single, 

minimal stroke.

Use our stork mascot in our primary brand

color, Fresh Raspberry or in black or white.

The stork should not be recolored in other

hues. When background colors clash with

Fresh Raspberry, choose either the black

or white logo - whichever provides 

maximum redability and contrast.

The MinIO Stork and the MinIO wordmark

should never be used as a lock-up. Both

marks were designed and intended to 

be standalone figures.



Color
palette

darker than the headline color Red 1

on our value scale.
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Color 
pale
e
Our logo colors are Fresh Raspberry 
and Black. 

Fresh Raspberry is Red 2, one step 
darker than the headline color Red 1 
on our value scale.

FRESH RASPBERRY

#CF163D
RGB 207, 22, 61
CMYK 0, 100, 59, 6
PANTONE 193 C
For logo

RED 1

#E91945
RGB 233, 25, 69
For headlines

RED 6

#670B1E
RGB 103, 11, 30

RED 4

#9B102E
RGB 155, 16, 46

RED 8

#33050F
RGB 51, 5, 15

RED 3

#B51335
RGB 181, 19, 53

RED 7

#4D0817
RGB 77, 8, 23

RED 5

#810D26
RGB 129, 13, 38

RED 9

#190206
RGB 25, 2, 6

GRAY 1

#F8F8F8
RGB 248, 248, 248

BLACK

#000000
RGB 0, 0, 0
CMYK 0, 0, 0, 100 (text) 
CMYK 30, 30, 30, 100 (Rich Black for fields or use your printer's mix)
PANTONE Black 6 C
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Typography

Satoshi 
PRIMARY HEADLINE
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Satoshi is our brand typeface. It is 
a clean, geometric sans serif type 
family designed by Deni Anggara and 
released by Indian Type Foundry. It is 
available in 5 weights plus italics, with 
several alternate glyphs. 

Typography

Satoshi

AaaBbCcDdEeFfGGggHhIiJj
KkLlMmNnOoPpQQqRrSsTtt
UuVvWwXxYyZz1234567890

Geist Sans
SECONDARY BODY

AaBbCcDdEeFfGgHhIiJj
KkLlMmNnOoPpQqRrSsTt
UuVvWwXxYyZz1234567890
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MinIO 
product
logo
cohesive with the MinIO parent logo’s

A red triangle separates “AI” from 

our legacy stork mascot.
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Product 
logo
lockup

as a stand-alone logo.

product logo appears outside of a 
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MinIO AIStor lockup

AIStor stand-alone logo

without an accompanying MinIO stand-alone

if the MinIO logo appears in the header or

logo may appear within to represent the 



Product
logo
colors
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Full color or black versions — for use

Inverted version — for use on dark

White version — for use when dark

Full color

Inverted

White

Black



Product logo:
clear space
and minimum
size

Clear space is the area around our logo that 

we make sure it stands out in a layout.
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Clear space is the area around our 
logo that should be kept free of other 
text or graphic elements. By leaving 
space around the logo, we make sure 
it stands out in a layout. 

The minimum clear space is the width 
of the letter “A” in our logo. 

Logo clear 
space
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The minimum clear space is the width of the

Minimum width: 0.70 inches in print/ 100 pixels on screens




